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IH&RA MEDIA PARTNER

AGREEMENT
Between

The International Hotel & Restaurant Association (IH&RA)

Headquartered at 42, Avenue General Guisan, 1009 Pully Switzerland, 
Tel + 41 21 811 4283

Fax +41 21 811 4285

E-Mail ihra@live.com

Web www.ih-ra.com
Represented by  Dr. Ghassan Aïdi, IH&RA President 


hereafter referred to as: “IH&RA”,

AND
(Company Name)

(Company Address)

(Company tel and fax and Email)

Represented by( Company executive authorized to sign name, function)

(Position) 

Hereafter referred to as “Media Partner”

WHEREAS, «Media Partner» wishes to gain additional credibility by an affiliation with the only international organisation exclusively representing the hotel and restaurant industry worldwide, and
WHEREAS, «IH&RA» is desirous of communicating its articles, press releases, industry news affecting its members and promoting attendance at its events to an international network of travel, tourism and hospitality journalists and professionals, and

WHEREAS, «Media Partner» wishes to leverage this partnership for the purposes of extending its reach to an international audience comprised of IH&RA members – national hotel and restaurant associations around the world, international and national hotel and restaurant chains, independent operators and worldwide partners including industry suppliers, consultants and educational institutes, and

WHEREAS, the «IH&RA» wishes to gain support and interest in international affairs and events from «Media Partner» readers and web visitors, and

WHEREAS, «Media Partner» wishes to leverage this partnership to promote its services of news dissemination and increase subscriptions of its publications and its affiliates to IH&RA members as listed above,

WHEREAS, the «IH&RA» wishes to attract additional association, chain and individual memberships and participation from the «Media Partner» readers and web visitors,

Therefore,

The parties to the present Media Partnership Agreement, in consideration of the mutual covenants and stipulations set out herein, agree as follows:

Article 1 – Media Partnership Agreement

«IH&RA» provides «Media Partner» the following exposure and services:

1) «IH&RA» recognises the «Media Partner» as an official “IH&RA Media Partner”

2)  «IH&RA» will feature the «Media Partner» logo on the «IH&RA» Website under the “IH&RA Media Partner” Portal with a direct hyperlink to «Media Partner» web site (“Media Partner” will provide «IH&RA» logo (jpg format – high resolution) to Yazmin Zurita , PR ( pr@ih-ra.com). 

3) «IH&RA» will feature the «Media Partner» logo on the IH&RA Industry Watch e-Newsletter with a link to «Media Partner» website. (11.000 + distribution to hotel and restaurant specific database worldwide)

4) When members and non-members subscribe to the IH&RA Industry Watch e-Newsletter, a link to how to subscribe to «Media Partner» publications (printed or e-distributed) will be provided.  IH&RA requests that IH&RA Members should receive a complimentary or reduced cost for subscription to «Media Partner» publications to show preferred IH&RA member benefit.
5) «IH&RA» permits the use of «IH&RA» logo in its shape and basic colour on «Media Partner» printed / on-line materials. The reproduction of the «IH&RA» logo should respect the present lay-out specifications. No further use of the logo is permitted without the prior written consent of the “IH&RA”.

6) «IH&RA» welcomes «Media Partner» as a “Media Supporter” of the IH&RA Annual Congress.

7) As a “Media Supporter” of the IH&RA Annual Congress, «Media Partner» will receive logo recognition on the IH&RA Congress website (with link), the IH&RA Congress on-line brochure and event programme. 

8) One complimentary registration to the IH&RA Congress will be offered to «Media Partner» editorial team . Possibility for «Media Partner» to enclose publications in the IH&RA Congress delegate bags (based on availability) &/or receive a table-top exhibit in the “supplier” exhibition 
9) IH&RA will promote «Media Partner» services in a promotional mailing to IH&RA members via the IH&RA Industry Watch e-Newsletter and on the IH&RA website

10) IH&RA will “endorse” any «Media Partner» events listing them on the IH&RA website under “Endorsed” events and in the regular IH&RA Industry Watch e-Newsletter.

*This does not include travel/hotel/personal expenses. 

In return, «Media Partner» will provide «IH&RA» with the following exposure and services:

1)  «Media Partner» will include the «IH&RA»logo on its cover or table of contents with the tag-line “IH&RA Media Partner” in its printed publication.

2) «Media Partner» will include the «IH&RA» logo on its website and on-line communications with the tag-line “IH&RA Media Partner” with a link to: www.ih-ra.com 

3) «Media Partner» will disseminate / publish all «IH&RA» press releases and articles on its on-line communication portals (website, e-Newsletters) distributed to its database (and all affiliates) subscribers.

4) «Media Partner» will reserve space for an “IH&RA Report” in each issue of its printed publication (equivalent to 1 page of editorial).  Editorial calendars and deadlines to be sent to Jack Nader Simon, Director of Industry Affairs at: administration@ih-ra.com.

5) «Media Partner» will translate IH&RA press releases and articles into its official language of publication if other than English. (All IH&RA editorial is written in English).

6) «Media Partner» will promote the activities and interests of «IH&RA» Member associations upon receipt of IH&RA Member association news.

7) «Media Partner» will promote the IH&RA Annual Congress with an IH&RA Congress website banner and link on «Media Partner» website and e-newsletters.

8) «Media Partner» will offer up to 2 full-page 4-colour advertisements to IH&RA in its printed publication over the course of 1 year.  These 2 advertisements will be designed to promote the IH&RA Annual Congress and/or IH&RA membership.
9) «Media Partner» will list relevant «IH&RA» events and endorsed events in its printed and on-line calendars of industry events, with a hyperlink to each «IH&RA» event web page available. «IH&RA»will provide «Media Partner» with its regular list of industry events.

10) «Media Partner» will invite an IH&RA representative to «Media Partner» events on a complimentary basis, and participate as a speaker in the «Media Partner» Conference Programme when relevant.

11) «Media Partner» will extend a reduced rate to attend «Media Partner» events to IH&RA members to be promoted on the IH&RA website, e-Newsletter “Industry Watch”.

Article 2 – “Trade-Out Arrangement”

This Partnership Agreement will be a “Trade-Out Arrangement” and will therefore not involve any financial transaction between the parties.

Article 3 – Date of effect and duration of contract

This Partnership Agreement is agreed for a one-time period. It shall become effective for one year from the date of signature. Accordingly, if notice of termination is not received by either party 30 days prior to the expiration date,  the Agreement will continue for another one year.  All disputes between the parties which directly or indirectly result from this Agreement, and cannot be otherwise resolved, will be settled by arbitration according to the rules of the relevant Swiss Law.

Article 4 - Agreement on non-conflicting activities

Professional activities undertaken by «Media Partner» outside the scope of this contract for services that may conflict or interfere with «IH&RA» interests are not permitted unless prior written approval is given by the “IH&RA”.

This four-page contract is drawn up in two copies, each party retaining one signed, original copy.

Dated



2011


Dated



2011

Signed :





Signed:
Ghassan Aïdi





 Name:
President                                                                  Position :
IH&RA
Company :
International Hotel & Restaurant Association

42 Avenue General Guisan | 1009 Pully | Switzerland
Tel : +41 21 811 42 83 Fax: +41 21 811 4285

E-Mail : ihra@live.com | Pr@ih-ra.com– Web : www.ih-ra.com


